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Style Guide & Usage Policy

ABOUT US

Donate Life California is the private, non-profit entity that administers the state-authorized organ and tissue donor registry dedicated to saving the lives of thousands of Californians awaiting life-saving transplants. Managed by California’s four nonprofit, federally designated organ and tissue recovery organizations (which facilitate the donation process in the state), the Donate Life California Organ & Tissue Donor Registry enables Californians to personally authorize the donation of organs and tissues after death

Donate Life California implements the national “Donate Life” campaign in California. The Donate Life and Done Vida brands are owned by Donate Life America, whose mission is to serve as a national voice and inspire all people to save and enhance lives through organ, eye and tissue donation. To accomplish that mission and ensure clarity of message to the public, it is essential to communicate a sustained, clear, and unified national and statewide message about donation.

Donate Life California has been authorized by Donate Life America to oversee the use of the Donate Life, Done Vida and related service marks in the state of California. Donate Life California encourages use our logos and taglines in local, regional and statewide.

The following policies are intended to ensure consistency, appropriate use, and the integrity of the national and state logos and materials.  These basic guidelines apply to all use of Donate Life America and Donate Life California’s marks and materials.  Donate Life California reserves the right to revise these policies at any time.

LOGOS AND CAMPAIGN SPECIFICATIONS


The Donate Life California service mark (Figures 1 through 4) is composed of three parts: (1) the Donate Life or Done Vida logo, the localization (“California”) and the nomenclature (“Donor Registry”). All parts of the service mark must be used together when representing Donate Life California. When the Done Vida logo version is used, the words “Donor Registry” are not translated to Spanish. The URL(s) are optional.

When color limitations dictate the use of a black and white version of the service mark, use the black and white service marks, as shown in Figures 5 through 8. The following pages will explain these basic guidelines more fully. 

The service mark may never be redrawn, reproportioned, or modified in any way. The logotype must always be in the same proportion to the symbol. A computer-generated service mark or an artist’s rendering of the service mark is not acceptable. Pulling the symbol apart and using it as a design element is not acceptable.

Donate Life California Logos, Color
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Donate Life California Logos, Black & White
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Whenever possible, for maximum branding effectiveness, the logos should be printed using the following PMS color guidelines.

	Preferred treatment
	Spot PMS Color 
	Black

PMS Lt Blue 278

PMS Green 367

PMS Navy Blue 281

PMS Pink 197


When it is not possible to print in PMS colors, please use one of the following alternatives, listed in order of preference.

	Alternative 1
	Full color process
	CMYK equivalents as follows:

PMS Lt Blue 278   (  C39  M14  Y0  K0

PMS Green 367 (  C32  M0  Y59  K0

PMS Navy Blue 281 (  C32  M0  Y59  K0

PMS Pink 197 (  C0  M45  Y10  K0

Black  (  C0 M0 Y0 K100

	Alternative 2
	RGB
	RGB equivalents as follows:

PMS Blue 278   (  R159 G201 B234

PMS Green 367 (  R153 G204 B102

PMS Navy Blue 281 (  R27 G67 B122

PMS Pink 197 (  R246 G162 B182
Black   (  R0 G0 B0

	Alternative 2
	Black or White
	All black areas of logo design are printed in either black or white only. Color areas (blue and green) knock out to background.

	Alternative 3
	Single color
	Allowed for organization’s stationery and newsletter only:  If black is not used as a spot color in the document, the black areas of logo design may be printed in a single spot color, which must be one of the organization’s standard PMS colors.  As with Alternative 2, color areas (blue and green) knock out to background.


· You may not fill the color areas of the logos with any colors other than PMS Blue 278 and PMS Green 367 or their CMYK equivalents.

· You may not swap the colors between the two areas.

· You may not fill one of the color areas of the logos while leaving the other one empty.

· You may not fill the color areas of the logos with a screen of approximated value of any color including black.

· You may not extract the Pink Donor Dot logo from the mark. There is a separate Pink Donor Dot logo that is available for such use.

HOW TO PLACE THE SERVICE MARK

The service mark will have the greatest impact when sufficient space, called “airspace,” is left around it. This draws attention to the service mark and provides a good setting for it. 

A minimum airspace of one-third the width of the symbol must be allowed on all sides. Allow more than one-third airspace wherever possible. If space is limited, reduce the size of the service mark rather than crowd it.

INCORRECT USE OF THE SERVICE MARK 
Figure 9: Do not shade or screen the service mark. 

Figure 10: Do not reproduce the service mark with a scanned image or with an artist’s rendering. Please ONLY use a file from Donate Life California. 

Figure 11: The service mark must have airspace of one-quarter the width of the symbol surrounding it. 



USE OF THE SERVICE MARK WITH OTHER LOGOS 

When placing the service mark near another logo, be sure to use the version which is closest in size and aspect to that of the other logo. 

Figure 12 provides an example of the stacked version of the service mark which occupies a similar amount of space as the DMV logo. 

The service marks should be placed side by side and not one above the other unless otherwise approved by Donate Life California.


USE OF THE PINK DONOR DOT LOGO
For 30 years prior to the Donate Life California-DMV partnership in 2006, millions of Californians indicated their desire to donate organs and/or tissues by signing donor cards and proudly placing DMV-issued Pink Donor Dot stickers on their licenses and ID cards. The Pink Donor Dot is now pre-printed onto the cards.

The donor dot may not be altered or added to in any way. When using the Pink Donor Dot as a graphic element, do not extract the Pink Donor Dot logo from the mark. See above for approved PMS, CMYK and RGB colors. Use only the mark shown in Figure 13:


USING THE PHRASES Donate LifeSM and Done VidaSM
Donate Life America is currently in the process of registering the phrases Donate LifeSM and Done VidaSM.  They have informed Donate Life organizations that they will inform us know when this is complete. At that point Donate Life organizations will need to use the ® whenever you use these phrases.  Until then, DLA requires the words to be italicized and include the service mark symbol, SM, on the phrases Donate LifeSM and Done VidaSM the first time they are used within any document. 

Examples: Donate LifeSM California, Donate LifeSM Rose Parade Float, Donate LifeSM Ambassadors, Donate LifeSM Hollywood, Donate LifeSM Media Partner
TAGLINES
With Donate Life America’s renewed focus on obtaining 100 million donor designations and our collective goal of attaining a 50 percent designation rate among licensed drivers in every state, it is important to keep the call to action simple and focused on the one most important thing that people need to do.  This means incorporating a state-based call to action in the tagline wherever possible.
“You Have the Power…”

These taglines include language developed through market research for the Donate Life America’s National Campaign for Organ, Eye and Tissue Donation:

· You have the power to Donate Life. Check yes at the DMV.
· You have the power to Donate Life. Get your Pink Donor Dot at the DMV.
· You have the power to Donate Life. Sign up today at www.donateLIFEcalifornia.org
· You have the power to Donate Life. Sign up as an organ, eye and tissue donor at the DMV.
“Save Lives…”

If the communication required being more direct, these secondary taglines are acceptable:

· Save lives as an organ and tissue donor. Check yes at the DMV.
· Save lives as an organ and tissue donor. Get your Pink Donor Dot at the DMV.
· Save lives as an organ and tissue donor. Sign up today at www.donateLIFEcalifornia.org
Spanish
· Usted puede ayudar a salvar vidas.

· Nosotros podemos ayudar a salvar vidas.
· Hágase donante de órganos y tejidos.

Donate Life California representatives may not veer from this format.  As a state authorized organ and tissue donor registry it is imperative that the integrity of the tagline is maintained. No other tagline may be supplemented or used unless specifically approved by Donate Life California.
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